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Visual Identity is defined based on the Brand Core.
Unified visual communication is possible by using the logo,
colors, etc., per the guidelines.
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Design
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Visual
Identity

We make insightful connections possible between global leaders and people with expertise
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Think Big, Think Global Commit to Excellence Be the Absolute Leader
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Open Our Minds Elevate Our Brand Embrace Accountability
721FRI3oV1 ) LHBE8BNIEFEET HHRZBELTWLSD
\ \

Collaborate without Boundaries

EWLIES HIZAS

Advanced Insights
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Never Old

Global Excellence

Trustworthiness

Precise Connections
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That’s It!

Typography
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Internal
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External
Communication



p. 25 Why we change our VI
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As we welcome COLEMAN to the VISASQ Group, we have
redesigned the VI to integrate and renew the previous Vls
for the global and domestic markets.

The new symbol was created and deployed based on
unified rules to ensure integrity across different
designations.

VQ
EH =25

COLEMAN

/7 VISASQ

S ETRY

7/ COLEMAN

VISASQ




p. 26 VI Concept - Brand symbol
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“Insightful Connections”
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VISASQ's brand symbol embodies the concept "Insightful
Connections."

VISASQ provides the right connections that our clients need
at the right time globally at the excellence level.

The brand symbol represents how these "Insightful
Connections" build up as one strong trail, eventually
bridging the challenge of our clients with their future.
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p. 27 VI Concept - Color

New VISASQ Colors
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Exproler

Explorer
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p. 29 Brand Logo - VISASQ
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The brand logo of VISASQ.
The combination of a simple symbol and typeface creates a
timeless design.




p. 30 Brand Logo - COLEMAN
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The brand logo of COLEMAN. / C o L E M A N

The combination of a simple symbol and typeface creates a VI SASQ

timeless design.

COLEMAN

VISASQ
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Katakana version of VISASQ's brand logo.

The letters have been adjusted to simple and proportional
shapes to match the Latin typeface, giving it a sophisticated
look.




p. 32 Brand Logo - Symbol
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A symbol that represents the VISASQ Group.
It can be used as a stand-alone icon

or combined as a pattern.




p. 33 Clear Space for Brand Logo
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When using the logo, it's essential to set clear space around
it to ensure its visibility.

If text, images, graphics, etc., are placed within the clear
space, they will interfere with the logo and obstruct the
correct identification of the logo.
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p. 36 Product Logo - VISASQ
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Follow the rules on the right
when creating logos for VISASQ's products and services.

Helvetica Now

Display Medium
Tracking: 0%
Propotional Metrics: ON

/ VlSASQ interview / VlSASQ report

y 4 VlSASQ expert survey y 4 VlSASQ board

/ VlSASQ project / VlSASQ now

y 4 VlSASQ partner y 4 VlSASQ lite

/ VlSASQ web exhibition



p. 37 Product Logo - COLEMAN
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Follow the rules on the right
when creating logos for COLEMAN's products and services.

Helvetica Now

Display Medium
Tracking: 0%
Propotional Metrics: ON

7/ COLEMAN

1-on-1 consultations

7/ COLEMAN

expert surveys

7/ COLEMAN

quick polls
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Follow the rules on the right when creating logos
for VISASQ's products and services in Katakana.

Helvetica Now

Display Medium

Tracking: 0%

S Y A interview

S Y A expert survey
S Y XD project
S Y AT partner

S EY XD expert

Propotional Metrics: ON

S Y XD report

/ EY AT board

S ET AT webETRE

VA < 40T S Y X now

/Y A advisor



p. 39 VISASQ/COLEMAN
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VISASQ / COLEMAN

if you need to place VISASQ and COLEMAN together.

VISASQ ~ COLEMAN




p. 40 Graphic Element
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The color scheme of the elements should be kept as the

The brand symbol can be utilized as graphic elements and ratio below.

developed into patterns by following the rules shown on
the right.

BASE GRID




p. 41 Monochrome Version
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/ VISASQ 7/ COLEMAN S ETRY

If dt t thel ' I lor,
you need to represent the logo in only one color VISASQ

please use the monochrome version as shown on the right.

/ VISASQ /7 COLEMAN

VISASQ




p. 34 Minimum Size for Brand Logo
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When using the logo, please avoid presenting D . t I VIsAsQ
itin a size below the numbers listed on the right. Ig Ita

The reduced legibility of the logo VAl < ) >= 20px
may cause misidentification.

4 T >=14px

7VISIST) >=4mm

"/COLEMAN | -_gmm

VISASQ

Print

VA < >=4mm

4 I >=3mm




p. 35 Misuse
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Please refrain from using Vls such as
those shown on the right.

X Don’t use the old logo

EH' 22

X Don’t use with outlines

/ VISASQ

>< Don’t mix in unspecified way

7/
VISASQ

X Don’t stretch or squeeze it

/ VISASQ

X Don’t use shadows or gradients

/ VISASQ

X Don’t modify the logo layout

/7 VISASQ

X Don’t use unspecified colors

7 VISASQ

X Don’t use against low-contrast

X Don’t create your own version

4 expert survey
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